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The National Federation of Republican Women
prepares to engage young women by:

Providing assistance to help state federations and
local clubs attract young women

Providing a National At-Large Membership for young
women

Producing promotional materials to appeal to young
women

Using up-to-date communication techniques

Building coalitions with other young women’s
political groups

Showcasing young women in the Federation’s
leadership and young, elected Republican women
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What Will Appeal to
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Red Coat Day at the Capitol—a big opportunity for members of local
clubs and the Federation to meet with their representatives and to
receive recognition.

Young Women?

Recruit young Republican women

e The best place to find Republican women will be family members.

e  Look to your members for names of daughters, granddaughters,
nieces, and their close friends.

o  Consider sponsoring a membership for young women in your family.
Include their email address, so they can receive NFRW Capital
Connection and other information spotlighting issues.

Create a young Republican women’s
membership event

For example, schedule a “Sassy Sandals and Summer Slushes Bash.” Invite
young Republican women to enjoy summer drinks in a casual atmosphere.
Invite state or national officers to talk. Invite a younger officer who will most
easily relate to young professional women. Host an after work event. Invite
family members and young professional working women.

Provide a variety of programs

Spotlight issues for programs and invite candidates and elected Republican
officials as guest speakers. Include speakers who invite club members to
contribute to their community. Provide opportunities for meetings to showcase
the Caring for America program of the local club. Schedule a variety of
opportunities for members and guests to share information and socialize.
Exciting programs energize members. Energized members get involved!

Schedule events at a variety of exciting venues

From the state capitol to the local lakeside park to historic restaurants,
schedule meetings and events at a variety of locales. While regular business
meetings may be held at a consistent location, special events provide
opportunities to visit a variety of venues. Young and old alike will look forward
to the change of scene.

Introduce young women at meetings

If this is their first time attending a local or state meeting, introduce them so
members can greet them afterwards.

Sponsor a young member

Ask club members to “sponsor” a one-year membership for a young woman.
Hopefully, if she knows her membership is paid for a year, she will renew her
membership the following year. Consider making the cost to sponsor a young
woman as little as possible to encourage participation of current members.



Sponsor college Republican women and invite
them to attend club activities

o  Network with young Republican women at your local college and
invite them to a special club event.

o Initiate a “Coffee Cup for College Republicans” to be passed at
regular club meetings to collect change from members to pay for
meals of young guests.

e Asa special project, invite current club members to sponsor a college
member.

e  Bring pizza to the young Republicans’ group at the local college and
ask for anyone who is interested in your club to fill out an interest card.

e Explain that this is a good way to stay connected with fellow
Republicans once they graduate. Itis easy to find clubs to join in
college, but many are intimidated by doing so in the real world.
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Create a “Young Republican Woman
Literacy Grant”

Young Republican women educators may submit applications for a mini grant
($50 or more) to fund a special classroom event or project. The young
educators must be federation members. Award the grant at a special luncheon
or awards event. Invite the media and submit a photo of the winner with a press
release to your local newspaper.

Donate books to honor young educators

From the list of NFRW Eisenhower Library books, select several books to
present to a school library in honor of a local young Republican educator.
Donate a dictionary or Constitution booklet in their honor. Provide a photograph
and news release for the local newspaper.

Form a young Republican women’s
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Promote younger members to leadership positions. They'll bring new ideas to the T e s ) T i

club and have a different skill set to offer (social media, website, graphic design,
etc.). Plus, younger visitors will connect with them and make them feel more
comfortable. Additionally, if you post photographs of these younger leaders on
your club’s website, social media pages, and event flyers, this will attract like-
minded younger women to your club.
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Plan events that will attract young women

This generation wants to get involved and make a difference and they
enjoy doing so in an informal environment. The key is to keep it social
and fun.

e  Plan “Happy Hours"—these work!

e  Organize themed parties—Mardi Gras, St. Patrick’s Day, Casino
Night, Derby Day.

e  (Create a “Painting with a Twist” event.

e  Schedule events featuring young candidates/politicians or
dynamic speakers that appeal to even non-political people
(successful businesswomen, impactful public servants, TV
anchors/personalities, etc.).

e  Offer military and Wounded Warrior volunteer opportunities—greet
them at the airport when they come home, collect Christmas toys
for their children, put together care packages to send to troops
overseas, collect supplies for Fisher House.

e Have a booth at a local festival—doesn't have to be political (e.g.,
sell bratwursts at German Wurstfest or quilts at Market Days).

e Be a parade volunteer—work the club’s booth, pass out flags/
beads, ride on a float, etc.

e  Organize a block walk as a group—especially for a younger
candidate.

e Develop a university roundtable discussion on a hot topic with
diverse, conservative speakers.

e  Schedule fun field trips to government sites such as a presidential
library and the state/U.S. Capitol. Go to historical sites such as
Williamsburg, the Alamo, Independence Hall, Gettysburg, or other
sites in your geographic area.

Volunteer in the community—organize a canned food or

clothing drive, collect books and school supplies, participate in

a charity fun run.
e Plan a picnic in the Park—encourage them to bring their families.
e  Organize college/professional sports watch parties/fundraisers.

Make club attendance easy and worthwhile

Between work and home responsibilities, many younger women are

strapped for time. Consider the following to encourage them to

attend your functions.

e  Provide free childcare.

e  Lower costs for young attendees—when able, offering a
discount to those under 40 will incentivize them to attend.

e  Vary the time—after 5 p.m. or weekends work best.

e  Respect the time limit—this is especially important for working
women and young mothers who have other obligations.

e  Consider the location—plan the event where they will feel comfort-
able, where they naturally congregate (schools, coffee shops, bars,
restaurants, etc.).

e Allow for networking—allocate time for members to network before/
after the meeting so businesswomen can promote their company.
This is a sign of appreciation to them for making time to attend.

e  Sell “understated” Republican accessories that appeal to this
generation—e.g., red, white, and blue iPhone covers, cute USA
tank tops and V-neck shirts, elephant scarves, pink jewelry, etc.




Next Meeting: TUESDAY, August 19, 2014
Include young adults in club Reaching Out to Young People

programs Youth Panel, moderated by Brittany Holmes, Chairman of
CFRW College Republican Outreach Committee

e  Present them with a college scholarship. B e Foiich

e  Present them with an outstanding achieve- young people with

the Republican message?
ment award. What matters to them?

e Ask a younger person to say the pledge at What will drive them to
every meeting. the polls? Brittany Holm es

e Invite local young Republicans to present a
program about their efforts.

Be sure to take photos of the program and post them on the club
website and social media pages.

Host a voter registration drive

Do this at a local high school and/or college and, if any of the ladies
register as Republican, ask if they are interested in learning more
about your club. Encourage them to fill out an interest card so you
can follow up with them.

Brag about your club

Clubs tend to invite elected officials to their meetings. People want
to meet them, especially younger women who are looking for intern-
ship opportunities. Be sure to invite them to your club meetings
and let them know about the elected officials who will be attending.

Invite young, politically-minded women

Ask current members who volunteer on campaigns for the Republican
Party or for a conservative cause to keep their eye open for any
interns, volunteers, or younger staff and invite them to a meeting.
These gals are obviously politically-minded but may not know about
your club or may have never been invited to attend your meetings.

Host quarterly socials/happy hours 2012, pﬁél)?c? ‘

It is difficult for young professionals to meet during the day, so they
are hesitant to join a club where they can never attend meetings. A
quarterly happy hour or other social function at various times of the
day would be a great way to encourage this crowd to join, since they
would be more likely to participate.

Provide an “Outstanding Young
Republican Woman Award”

Recognize the outstanding achievements of a young woman in your
state or local club. Consider making this an annual or biennial event
where the award is presented at the state federation convention. This %
event could be a responsibility of the state/club Youth Engagement
Chairman. Consider giving the award a catchy title like — “Rising
Republican Rock Star.”
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It is critical for our clubs to attract younger members today in order to ensure our future long-term growth and
success. Many Republican women'’s clubs struggle to attract younger members because they don't know where to
start. A few tips to help get your club started are as follows:

Conduct a club assessment

It's wise to look inward at your club and assess how outsiders view you. Many of us have been going to the same
club meetings, sitting at the same table, and talking with the same people for years, which makes it difficult to
empathize with how visitors view your club. Step back and ask yourself the following questions:

e Is your club outgoing and welcoming to guests?

e Is your club leadership eager to involve new people and to try out new ideas?

o Does your club meet at a time and location easily accessible to working moms, students, and young

professionals?
e Do your club programs and events attract new and diverse people?

Hopefully, you answered “yes” to all of these questions. If not, consider what obstacles are holding your club back
and how you can overcome them.

One option is to create a welcoming committee that focuses on optimizing the visitor experience. Another option is
to ask club leaders to write out their “plan of action” to encourage young women to attend club functions and
participate. This is especially important for the club president and membership chairman. If you haven't done so
already, appoint a special Youth Engagement Chairperson. This would be a great leadership position for a younger
member of your club.



Get to know your audience

Instead of guessing or assuming what young women in your area want

from a Republican club, create a survey and ask them! Key points to

remember when creating the survey are listed below. A sample survey

can be found on the NFRW Youth Outreach Committee resource page.

e  Keep it short enough so they will complete it, but long enough so you
gather the information you need.

o After each question, list several answers and ask the respondent to
rank them in order of importance or select all the answers that apply
to them.

e Leave space for comments and always include “other” as an option.

e Emphasize that all respondents will be anonymous.

e Leave an optional area for them to fill out if they would like to be
contacted by your club.

e Include a link to your club’s website/social media pages.

e  Thank them for taking the survey.

e  Send out invites to take the survey to all young Republicans, including local
Republican Party staff, elected official’s staff/volunteers, and local College
Republicans.

e  Post links to the online version of the survey on your club website and social
media pages. (SurveyMonkey.com allows you to create free online surveys.)

e Ask your local County Party to promote the survey.

Use the data from this survey to determine what your club needs to do to attract
younger members and then put a plan into action!

Plan for success

Benjamin Franklin said, “If you fail to plan, you are planning to fail.” In order to
attract younger members, club leadership should have a planning session
specifically devoted to this topic.

Invite club members from different backgrounds to attend this meeting—this will
lead to a diversity in ideas. Plus, younger members will contribute ideas on how to
better attract their peers.

At the meeting, begin planning for at least one event specifically aimed at attracting
a younger audience. This could be a regular business meeting with a dynamic
speaker, a special youth outreach-oriented event or a club social, like a Christmas
Party or summer soiree. You may even consider partnering with another women'’s
organization in the community. This will attract even non-political people to attend.
A few tips to help the event be successful are:

e Allow younger members to plan the event.

e  Promote the event with social/digital media.

e Ask current club members to bring a younger guest (can be a family
member).

e Plan the event for a time when younger people can attend
(weeknights, weekends).

e  Offer reduced/free entrance to young Republicans.

In order for the Federation to have a successful future we need to attract the
women of today. We can do this!



When trying to plan a youth outreach event, there is no “one
size fits all” type of event. The most important thing is to just do
it Some tips to help you plan a successful event are as
follows:

Form an event committee

e This event committee should include as many young
women as possible. They'll know best how to attract their
peers.

o Consider partnering with a local group whose members
are the demographic you're looking to attract—Young

48 Republicans, College Republicans, etc.
it

hope “"‘;fg',“";geéa;tm?w,-m,,“ Provide leadership opportunities

oy

Divide the committee into several sub-committees that will

focus on specific aspects of the event. Sub-committee chairs

will feel ownership of the event and will work hard to ensure its
success.

e Hospitality—this committee will cover items such as the
type of food and beverages served, greeters, and the
check-in process.

e Promotion—determines the best ways to promote the
event (Evites, email, Save the Dates, Facebook, Twitter,
flyers, mailers, face-to-face, phone calls, etc.).

e Membership—determines how to promote club member-
ship at the event (pass out membership forms, speaker
topic, highlight ways members get involved in the
community, have slideshow of members, etc.).

o Program—different types of events work for different
areas of the country and for different youth subsets (urban
vs. rural, recent college graduates vs. working moms).
However, most young adults prefer more social, informal
events that will allow them time to network. Attempt to plan
a dynamic event that will appeal to all women and even
encourage non-political women to attend.




Capitalize on social media

o Promote the planning of the event using social media.
For example, take a photo of the ladies in a planning
session and post it on Facebook/Instagram.

o Send out social media “save the dates.”

o Create a Facebook page for the event.

o [fthe event s featuring a big name speaker, promote
that there will be time to take photos with the speaker at |
the event. Younger people like this because they can
post photos with the speaker on their social media sites.

Promote! Promote! Promote!

e Be sure to have photos of younger people
on the flyer and as the “face” of the event. If
e-communications are used, have them sent from
younger members.

e Use language and phrases with which the target
audience is familiar.

o Create a hashtag for the event.

o Convey an overall positive message when
promoting the event.

o Stress networking opportunities at the event.
Many women join young professional groups and
Junior League for networking and to make new
friends. Your club should emphasize these
benefits as well.

o  Consider promoting the event in Spanish if you
live in a Hispanic community.

e Invite Republican staffers and other Republican
groups to attend.

o Do NOT call the event a “youth outreach” event.
No “youths” will attend. ARWC ANNUAL MEETING

AND FASHION SHOW

Different generations will be attracted to different types

Join us for an evening highlighting

of events. If an event aimed at attracting younger B0as o700 rth e profissiona! wiRll
women doesn't appeal to every club member, that is i
understandable. Since the goal is to attract a different | Rt
type of member, then it makes sense that the event 1%12/13
might not appeal to all the club’s current members. ROl - u5/0hor 5. 10

6:30-8:30 PM
Younger women are finding their own way and we e
need to encourage them to get involved in a way that

works for them. These are our future leaders and it's Pald for byt Thal AnchoragelRepublign
Women’s Club

up to US to make them feel Welcome' P.O. Box 240033Anchorage, AK 99524
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National
At-Large Membership

E LY

What is the National At-Large

Membership?

The National At-Large Membership is for all Republican
women who are not members of a state federation or
local club and who contribute the required funds to the
NFRW. At-Large members will receive all NFRW official
publications and e-communications and be entitled to
participate in online discussions. They may attend
NFRW, state federation, or nearby local club meetings,
but they will not have a voice or a vote.

Why target young women for National
At-Large Memberships?
Millennials are the perfect target group for this
membership.
e They want to be involved.
e What they want is:
Networking opportunities
Information
Communication.
e They each have a network of contacts with
whom they communicate regularly.
e They are a source for future members.
e They bring fresh ideas and tactics to the
table.

What are the membership benefits for young
women who become National At-Large
Members?

For an annual membership fee of $25, they will have
access to:

_.for Millennials

o NFRW, state federation, and local club
events for networking and information;
o  Opportunities to engage with a pool of
dynamic political figures;
e E-communications such as:
Capital Connection
Political Briefings
Talking Points
State Federation emails;
e Opportunities to engage in online
discussion forums; and,
e Opportunities to voice their opinions in
NFRW website polls.

How will this membership category

function?

Upon becoming a National At-Large Member, her name
will be entered into the database and be listed in the
membership for the state federation where she

resides. NFRW will communicate the names of National
At-Large Members to the state federation/clubs

nearest to her for invitation to events/meetings.

NFRW invites state federations and local clubs
to join the effort to attract millennials by market-
ing this new membership package. Millennials
will allow NFRW to grow its membership; and,
as At-Large Members, they will count in the bot-
tom line of members together with club mem-
bers.

Marketing for this category needs to be done at all levels. In order to give the states and clubs incentive to
participate and acquire these members they would not otherwise have, NFRW will give a club $3 and a state
$2 out of the $25.00 dues paid. States and clubs will have the names of these At-Large Members, so they can
be invited to events and be given access to state and club information.
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At-Large Membership
1s a GREAT Idea!

As a millennial, the National At-Large Membership allows for
my involvement in the National Federation of Republican
Women. As a member, I receive all the benefits of attending
events, meetings, and e-communications. Simultaneously, |
can meet and engage with different political figures.

As a current college student with a busy schedule, the
National At-Large Membership works to fit into my calendar.
I cannot attend every meeting or event, but still want to
maintain a strong involvement with fellow Republican
women. This membership allows me to do just that! As it
does not require my attendance at every meeting, an At-Large
membership allows me to attend and be engaged in as many
opportunities as I see fit.

The creation of this membership allows busy young
professionals to maintain their engagement with the
NFRW while handling everything else life throws at
them!

~ Hayley Conklin, National At-Large Member
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Websites, e-newsletters, email updates,
Google + hangouts, Facebook, Twitter,
and online payment

Technology Appeals to Generation Y
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The group of teens and twenty-somethings love their techie gadgets: e-books,
4G phones, GPS maps, portable media players, hi-def camcorders, and
hands-free everything. They are tech savvy in ways that make the rest of us
look like fossils. So, appeal to them through their media preferences.

Utilize technology

Itis possible for clubs to continue to utilize traditional means of communica-
tion and promotion while at the same time embrace digital technology. Young
adults are very tech savvy. We need to communicate with them and provide
them with information in the ways in which they are most comfortable.

e  Keep your club website up to date—especially information on any upcoming
meetings/events.

e  Facebook—post photos of members at club functions and post ways for people
to get involved.

e Have a “Sign Up for Club News/Events” tab on your website homepage. Ask
visitors to provide their name and email address here to be added to your
distribution list.

¢ Include a link to a printable membership form on your club website.

e Include online payment for membership on your club website. Tip: Encourage
people to be “recurring” members, so they will be automatically registered as a
club member again the same time the following year.

o  Twitter—Twitter is great for sending out coordinated talking points. Create a
club hashtag.

e  Ask people to post on Facebook and tweet from meetings—this promotes the
club to their peers.

e Tele Town Halls and Google+ Hangouts—provide busy people an opportunity to
tune in and still have a personal interaction with the speaker.

e  Online Payment—provides another option for them other than check or cash.

e Instagram—use this to promote your club activities.

e  YouTube—start your own “channels” highlighting speakers and awards.

The National Federation Website

We believe in being pro-active and providing our membership with the tools
necessary to get the job done. The National Federation website
(www.nfrw.org) provides informative, timely, and fun articles that will appeal to
millennial interests. These articles cover issues such as paying off student
debt, financial planning, being a working mother, and much more.

14
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There are also youth outreach resources in this area for Federation .
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E-communications

One of the best ways to reach younger members is via email. Use this

method of communication to send news updates,
announcements of upcoming events, changes to current events,

Federation news, newsletters, legislative updates and political briefings. Hobiy o
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Facebook and Twitter

Younger Americans get their news and information online. Be
sure your club has a social media presence and use it as another
means to provide information to your membership. Encourage
members to post on Facebook and Tweet about federation/club

events. Let them promote your club for you!

Capital Connection ol e
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both houses. Contact information is provided so members can
express their wishes and concerns directly to the representatives

from their geographic area.

§ Write & comment

Talking Points from NFRW

NFRW’s weekly talking points are a great tool for all
members to use when discussing current events. Get
updates on national news and equip yourself with the
tools to discuss issues with your peers. Tip: copy these

talking points to your Twitter feed.

Links to federations and club news
around the nation

The NFRW website provides direct links to state web-
sites, so members and potential members can find what

is happening in their own specific area.

M
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http://www.nfrw.org/membersonly/resources/youth.htm

Digital Resources
on the NFRW Web Site

Go to the
Youth Outreach Committee
Resource Page

Access the Youth Outreach Resource Page
in the Digital Resource Library at:
http://www.nfrw.org/

Don’t know where to begin in your Youth Outreach
Efforts? The Youth Outreach Committee Resource
page has much of what you need. Federation lead-
ers can find resources and information here about
how to successfully engage with younger members.
There is also information specifically  targeted to
younger members. It is our job to get this to them—
via newsletters, social media, emails, etc. Additional
resources are frequently added to this page, so check
back often. If you find or develop a youth outreach
resource, let us know so we can add it.

SAMPLES OF AVAILABLE RESOURCES:

e Do’s and Don’ts to Recruit More Young Women

e You Have a Place at Our Table (Info Sheet)

e You Have a Place at Our Table (Survey)

Looking for Work

Obamacare Targets Millennials

You Owe $1.1 Million

Sample Invitations to Millennials

Your Responsibility for the National Debt

e Are You Paid What You Are Worth?

e Anyone Working in Your Family?

e Is Your Financial Plan in Shape for Retire-
ment?

e Don’t Mess with Our Healthcare!

e 2013 NFRW Convention Young Women
Outreach Panel Presentation

e Sample Youth Engagement Committee
Chairman Job Description

e The RNC Push to Capture the Youth Vote

o Tips to Communicate with Young Voters

e Youth Outreach in the Modern Era

e Bring Young Women to Our Table Portfolio

YOUNG WOMERNE

By Kim Chambers
2012-2014 Qutreach Chairman
Texas Federation of Republican Women

How do we atiract mars young women to atiend our mestings and
get invoived? How do ws put mors focus on appsaling to young
women? Below are a few Bps fo get you staried

Do

Plan svents whers they fesl comfortabls - where they naturaly

Takto them

Give them differt ways o gt
Stersotype young adults 38 “kids” — this:
can be offensive, use ferm ke Younger
Americans”

Assum that young votsrs know the ba-

govemment-run econamies
Think young Republicans wil gat in-
volved just bezause it i the right thing t0 do
Bo reaults-oriontsd [ Danigrats young adults for apathy or low-
Lst them know thay are part of a . or voling rates

movement — they wan i belong

mmmmbgg«hmm

- up §14,000 since Pres. Obama
office!)

nwmu-mmnnnm fasks, party platituds or
mesing f ‘and ackon, nat aftack ads and sound bites

Domaan new tachnology lie Faosbooki Tt - s heir means
ofcommunicaton, Remember, mos o e dont remember
aword

them whiat they shous think
n-.—:u- v idaas — uilize these ideas fo atract more young

Boyoqmn' you don't ez to be “one of he kids' 1o get heir

attenton
Hoki back on the rhetoric - tey frust sources more that they
unkiased Assuma they ar all Democrats — 43% of young adks in Texas
voted for John McCain in 2008. 77% of young aduits n Texas
consider themseives o be “consenvaive” or ‘moderale’”.
Forgt to ask them to attsnd 2 masting and join your club!

Havs eventa with high snergy and levels

Maks tochnology your friend — weksite, Faceboak, Twter, Insta-
gpam, ema, e newslefier, Fickz, YouTube, text messages,
oniine pay

Who Am 17
Kln the 2012- 2013 Texas Fex muﬂmmmw}mmmmn She actively served on the PR Commitise

) an
mmmwwﬂmmm In recogelon of her efors o & mneﬂm
awarded the *Above and Beyond” award from the TCRP in 2010. See Kim in action at the GFRW Winter Board Meeting. She will be
conducting a Membsrship Workshop on Thursday, Feb. 14,

February 2013 VOICES Magazine

?  Georgia Federation of Republican Women

Reception for D.(. Conservative Interns
Please join your fellow D.C. interns for an evening of Drinks,

Fajitas & Networking
Speaker David Azerrad of the Heritage Foundation

X%y

{

g Conservative Movement,

n
The You " Starts with you!

5:30 to 7:30 pm on Thursday July 17, 2014
Capitol Hill Club, Eisenhower Lounge
300 First Street SE

Free registration includes a fajita bar and one free drink ticket
Space is limited.
To RSVP: if intern-reception-tickets-
For any questions please contact Anushya at aramaswamy@nfrw.org
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Social Securlty will become insolvent in 2033

What are Options for Millennials? What is a Thrift Savings Plan

v« RUEEE propssd opacing the Thidl Savings Fla1 (T3F)
almmmmmm-‘mmwmm
mentpian. Currently, the TSP is 3 refrement plan cpen io federal em-
ployees, and as Senator Rulbio said,

+ Tefined Canmbiian “ns {irchiing IRXe ardior 1K refirerier
plans) provided by some.
* Prvate, Personal Refrement Accounts
. mmmmﬁsps)nrmmmbmw
sored retrement,

+ Amu&m\mﬁymmmmbm\m
ty scivent for a longer period of bme

itis one of the most eficient savings plans in America. It

charges fres which are a fraction of those n praate defined-

‘coriribubon pians, alowng beneiaries i have more.

What is a Personal Retirement Account?

1f you i your curent benefis program, you can keep . (Have you
a

W. Bush went on

i i 2005 to drum up
support for .. private, personal refirement accounts.

Account and look for capital gains, dividends and interest - or you want

Mhﬁﬁmsﬂwmﬂmhrﬂmmﬂ o look forward fo:3 Thet Savings Plan - the choice is YOURS! Saving

pibi
ne-naupnn,memmammmmm pend on someone el - be e govemment o your employer —ta o
frement age. be foryou.

o] maney. No ane e :PdeSea,mMrm

Milennials. p 114)

Advanhges Personal Retirement Account
Interest is eamed through investing just as in 2 401K or an IRA

Poffcal Brefng, Legisnfve

of Ny 14,201

+ You can choose from a varety of opfions of where i put your

SeskP. (2014]. The Wor o Ml Prinked US.

TALKING POINT

“Wsyore wertdng [ YOUR faim

In 20% of American Families, No One Works.

By Ali Meyer

{CNSNews.com) - In 20 percent of American
familisa in 2013, according to new data re-
Isased by the Bursau of Labor Statis-

‘ica [BLS), not one member of the family
worked

Afamily, as defined by the BLS, 52
‘group of two or more peapke who live
together and who are related by birth,

if they did not have a job and were not
actively seeking one. (An elderly couple,
in which both the husband and wife are
retired, woukl count as a family in which
no one held a job.)

Of the 80,445,000 families in the United
States in 2013, there were 7.685,000—
or about 9.6 percent—in which at least
one family member unemployed.

The BLS has been tracking data on

Stales and in 15 127,000—or 20 percent €mployment in families since 1983,

—no one had a job.

The BLS designates a person as
“employed” if “during the survey refer-
ence week” they (a) did any work at all
as paldenpluyees, (b) worked in their
‘own business, profession, or on their
‘own farm; (c) or worked 15 hours or
more as unpaid workers in an enterprise
‘operated by a member of the family.”

Members of the 16,127,000 families in
‘which no one held jobs could have been

Goto: either unemployed or nat in the labor
* " ol ) force. BLS designates a person as un-
securty sviogs. T employed i they did not have a job but
. The value of the account will not go down, it will only at desi-
. il not g0 dow, ERCR ol . S fbor foroe
worss e he same. savings/2014/057] TELKING FGINT for Hillennials
Persoral acoourts now come ith e ful i and credtof e US. be-zno sep

Ryan).

toa proposal by

\

for national debt? ,

By Martha Zoller

ility

Who owes?
Who pays? .

the Unied

‘supporters befieve that the following core
principles: shoutd guide the process:
Policymakers shouid acknowiedge that
our growing debi s 2 serius threat
he econamic wek-being and security of
States.
s urgert and essertialthat we putin
iace 2plan o fx Amesioa's ekl An
pian

2 share of the economy and put it on 3
downward path.

statilize the debl as

« This pian should be enacted now, but
[

protec the ragie

That year, the percent of families in

which no one had a job was 18.8 per-
cent. The percentage hit an alk-time high
of 20.2 percent in 2011. It held steady at
20 percentinin 2012 and 2013.

The data on employment in families is
based on Census Bureau’s Current Pop-
ulation Survey of the civilian noninstitu-
tional population, which includes pecple
16 and older, who are not on active duty
in the military or in an institution such as
aprison, nursing home or mental hospi-
fal.

mc"¢"< S

H

H

i

In 20% of American Families, No One Works

Don't Mess With

ur Healthcare!

By Tricia Welsh
‘Owner of Kideapolis, Inc

When | was asked to contribute this aricie, |

Some might say, but that was
years ago.” I youdort believe:

me, take a look at our neighbors io e norh.

Democrats and Repubicans. Scmetimes, | aven
el that way. Bt this | now, progressive pol-

Wight your sons or daughiers be inferested
n

Our Canadian golf
why was not ane of the fop bwo, | for us every year. Thisyear twas afowfo  engineerng or researdh? As my dear fiend,
will el you. Our childben happen to aierd  six mondh (of more] wait for smpic ke Julie, wha is a pesiatic speech pathalogist
pubiic school at some of the very best surgery. Wiow, for those who are on crufch- and wife of a successful foot and ankle sur-

‘schools in Georgia. For that, we are truy
blessed. Since these healthoare congems
are something | have lived, my article wil
focus these.

es, | guess it s a great ime to re-buld one's
ugper body strengh.

‘geon said, Wiy would some of Amenca's

Are you prepared to wai for heaicare i the ISA is going to be fimited?
manths fo have arie: gery, Why dol-

Asa Consenvaive woman, e or be beaied for compal funnel syndrome? s for medical school when i willnow take:
Srstthing that comes to mine when 1se2 o With my hushand raveling and all f my  a Hebime to pay i back?” What wil happen

hear President Obama is “Socialist” As the
mother of win eighi-year od boys and e

boys’ ackvies, | just don't have fime to be
imhrmbn; Doyou? Ifless severe,

10 the many breakihvoughs fhat are made
each year in American medical research

doughter of okder parents, | think, Tort procedures toke this long,  faciies? Wil the private ressarch Biilfies
‘mess with our healthcare * When |was a hﬂ[mlﬁem‘lmmm ‘and pharmaceutical ies be the next
chikd, my family lved overseaswhia my  sive mesical condifions being given the. form of fres enterprise taken contral of by
faher, a bolany professar, conducled re-  proper atention’? the gavernment?

‘search with their unversiies. During one of
our stays in Germany, we had the opportuni- When one of my sons suffered 3 In the country that has the best
fy to visit he local emergancy room — twice.  head njury | knew that | could take him right  quality medical care in the world, should
Ilaterleamed that because my faberwas @ to the emergency room at Norhside Forsyth  qualty mealal care be availabe b every-
peofessor — and we wese Amencon —even  Hospitsl and he would receive immediate,  ome? Absolutely! s destroying all ot is
#hough on neither occasion were my brolh-  quality care. Wi our current system, even  great about healthcare in America the way
er's o my injury severe, we were very quck- | didnt have insurance, |know myson  fix that? Absolutely nof
Iy moved out of the trisge orea and o 3 would have received that same quality care.
cean quist room. mniage:eauasmy

What pa Icant
s v o lce o hen, - even gy i e Who A 12
Fphy , on a

wonderful mmmmu\gy causa the one that has reated them teough . .
apologelc for e canditon of e emergen- e years is now ‘not parl o heir nsurance. 1 el s the owner of Kideapols

oy raam. My father's closest German ol

ar Medicare program,” ar heaven forkid, has

Inc., a company that makes wearable bian-
kets For chihen and their parents. Triciz

leagus, who lost his leg during W, sought mummamwd e husband Patrick, and her twins, Collin
stum, not practice —or the i Forayth Gounts
in Germany, butin the United States and in eum My In-iawes have been required b :\mbmuﬂmmmm
his later years when travel was not easy, in  change amumberof imesand b 07 che sk on the boards of the
mmmwa&dww inlmz!ylnipsinlndaspemistlﬂtul Forsyth Courty YMCA and Mentar Me —
and a prominent  achaaly.
dmllewlghemlmhﬁlm” mmmmmgusmm
3
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Georgia Federation of Republican Women

th should

paj for equal work

Ll

Republicans support the Equal Pay Act (EPA). The EPA was signed info law by President Kennedy in 1963_ 1t
gamered 362 votes in the House and was only opposed by nine Democrats.

Mew legislation will not necessarily clos the wage gap betwesn men and women. It has been widely noted that
statistics on the wage gap are contingent on many factors including whether the men and women surveyed
are salaried employees, paid hourly, have different levels of education, are married or single, etc. Indeed,
President Obama recently was given two "Pinocchios” by The Washington Post fact-checkers for consist-
ently using the 77 cant figure, published by the U.S. Census Bureau but obtained by questionable metrics
To read more about that, click here.

Jebrate fe:

that seek and

Young

le workers, such as IBM, Marriott, and Emst &

Republicans support encouraging young girs 1o enter into fiekds typically dominated by men—science, technolo-
gy, enginesring, and math. Work in these fields can yield high eamings

Want More? Click below for a review by Katie Packer Gage, deputy campaign manager on the 2012 Romney for
President Campaign http-/ir20.rs6.netitn jsp?

e=001xzwZTNISB1s0PqrJU!
ZKRHLC kYiRoSalcARwh-

MPhDS6_k5s6Y rBaf yw Tt kdvAR R425bob CNgbr2sg TB303pSTNKraw= ._

v¥TlicUea: Ubl ¥ 3h

jLvz3NhJ6CTp EBSTKX1witGXb
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YOU are a Millennial

Between ages 13 0 33

 About 30 millon strong in America

Ambitious, educated, optimistic, dedicated

e Confident and self assured, with high ex-
pectations for the quality of your work

Federation

It - even as mothers
« Adriving force tovard flexible scheduling
and work from home.

member of he Stete Federation and the National  difierent work styles, adapting, and sometimes

What’s in the Federa-

tion for YOU?
« Confdent of your abiity to blend workand  ®  WeeKly e-mail newsletters and poliical
briefings, Cap Aletts

Unparalieled resources for professional
training in leadership and poitical skils, lke

meeting in the middle.”She advises using “your
poweriultrais fo find the success you deserve,
butremember bo take itastep ata ime. ...Be a
team player, putin the ime and effort when oth-
ers won't — and most importanty ~ quiet your
unnecessary complaints” Huhman says your
success wil be even greaterif you can find your
niche, and be ready to leam along the wiay.

‘The Republican Party and the Federation of
R

« Grounded in your
commurnication sty with preferences for
speed and the convenience of smart
phones and emails

NFRW's C

On the other hand, you are sometimes perceived communities.

Opportunities to attend GFRW board meet-
ings and network with other Republican
women who are leaders in their respective

epublican Women offer you rich opportunities
to gain experience as

A poliical team player working for the good
of your candidate

Anewcomer wiling to putin the time and

Born after 19807 Why should YOU care about the nation’s ills.

You owe

By John

Congratulations on your first job. As a taxpayer,

you now owe the government $1.1

« The national debt (the money we have

A million,

Simpson
~ Public domain photi

actually borrowed to date) stands at about $17.6 trilion. As a

million.

new taxpayer, your share is just a paltry sum $152,000. 1

government. These are promises the
care, Social Security and Obamacare.

As staggering as this number is, it pales in comparison to the total unfunded liabilities of the federal

government has made, but has yet to pay for, such as: Medi-
The federal government's unfunded liabilities are estimated at

$127 trillion or about $1.1 million per taxpayer. 2

Republicans believe that the United States should have a balanced budget. Meaning the govern-

y than it receives in taxes. Many Republicans in Congress

 Having diffculies working in mult genera-

The National Federa- dctanates

tion of

muniy service projects, su

tional settings America, Literecy Programs
port Projects, projects for cf
WE are: Consttutions, books about

Forums where you can stu

Women.

WE are one of the largest and most influential a
grassroots polfical organizations for women
across the nation and in several terrtories,
NFR/ promotes the objectives and policies of
the Repubiican Party, elects Republican candi-

the Federation.

govemment, Vihen you join a local Federated
Republican Wornen's Club, you also become a

f the d:
aboutthese issues are sen

Politcs is @ mixing potof generg|
seniors and mature workers, Bal
approaching retirement, Gen X,

you- the Millnnials.  How doyy
dates, provides political education and increases in the hot environment of poiitics;
the effectiveness of women in the cause 0fgood  Hegther Huhman, author of Milk

Force to be Reckoned With, say|
comes down to understanding

as o Oppottnities o pericipale i campaignbus  TOr when others won't .
®  Being"over confident” trips, fund-raising events, and special «_Adeveloping talent willing to make the most ment should nat snend anv more mon
« Havingan ‘| want it all — and now’ atitude i i
« Having work sty differences during face to
face interactive meetings *  Opportunities to be part of:

Your place
at our tablel

ment, a change to the Constitution that prohibits Congress

a small part of the solution, it will only reduce your indebted-
rest must come from meaningful reforms to social programs.
osals to raise the social security retirement age 4, means test-
g Obamacare. 6

all the answers that

In an efort fo better serve the needs of younger adults, we ask for your
‘apply o you.

__Canned food drive
__Blockwalk for a candidate
___Phone bank for a candidate

__Chaity Fun Run
__ Wounded Warror beneftfundraiser
__Book/DictionarylConstitution donations 0 local schools
__Voer registraion drive

__anof July parade booth/foat

__Greet miltary ariving home at the airport

Other.

2013/10 I-debt:1-1-million-per-taxpayer/
/house-joint-resolution/1/cosponsors

‘budget-bal 1070
dgetpdf at 40
014/01/27 /senate-re develop-th redible-pl

Why would you want to join this Republican Women's club?

By Congressman
Tom Price, M.D. (GA-06)

The Affordable Care Act - better known as Obamacare —
was sold to the American people with a mountain of broken
promises.

Folks were told that if you had health insurance already, you
would be able to keep it. If not, you would be able to buy it at
lower costs. Premiums were going to go down because mil-
lions of previously uninsured Americans would enter the
health care market. They would be aided by an innovative
website that, in the president’s own words, would allow folks
to choose a health care plan ‘the same way you'd shop for a
plane ticket on Kayak or a TV on Amazon.”

That was then. Today, premiums are predictably going up.
Out-of-pocket expenses are increasing to pay for participa-
tion in insurance networks with fewer physicians.

The Obama Administration has raced to sign-up as many
folks as possible to give the appearance that — despite the
obvious — everything is going o work out in the end. At the
center of the administration’s calculations are millions of
young Americans.

Millennials are a critical part of the grand scheme of
Obamacare. They are also some of those most likely to suf-
fer the consequences. In theory, one of the only ways to
potentially counteract the rising costs of health insurance
associated with the law’s mandates and requirements is to
get younger, healthier individuals to buy higher priced insur-

pay)

p elected official

ance — with more comprehensive coverage than they likely
want or need - in order to subsidize the coverage of others.

So young folks are footing the bill, and that's assuming they
have a paycheck to help afford a plan

According to a Georgetown University study, some forty per-
cent of the nation’s unemployed are millennials - 4.6 million
Americans without gainful employment at a crucial time in
their lives.

Thanks to Obamacare, job creators are thinking twice before
hiring new employees. They are considering offering part-
time work instead of full time jobs in order to avoid taking a
larger financial hit from the health care law.

Then there’s the issue of health care itself. The law taxes
innovation and puts the whims and wishes of Washington
ahead of patients, families and doctors. In years to come,
Americans will likely have less access to quality, affordable,
responsive health care and fewer choices. The young and
single today will be the married with children tomorrow. The
need for broader health care coverage will rise as Obamac-
are is taking its toll.

Itis vitally important that today’s younger generation pay
close attention and get engaged in this debate now. There
are positive, patient-centered solutions out there that would
empower folks to gain access to affordable health care cov-
erage without building barriers to jobs and economic growth.
My Empowering Patients First Act (H.R. 2300) is one pro-
posal, and there are others — all focused on keeping health
care decisions where they belong: in the hands of you, your
family and your doctor.
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Looking for work?

By John Simpson

The Obama Administration’s
regulations are stunting job growth, - "icomsiapietc

Despite failing to enact climate chang

e though the process, the

Obama Administration recently released new EPA regulations designed to limit the emission of fossil

fuel burring electrical generation facili

ties. 1

According to the Energy Information Agency, Energy-intensive manufacturing accounted for a little

more than one sixth of the nation’s total energy use. 2 Manufacturing is the single biggest employ-
ment category in the United States, comprising more 10% of all private sector jobs nationwide. 3

New regulations on fossil fuel burning power plants will have a catastrophic effect on the US econo-

my despite the fact that only 4% of greenhouse gas emissions come from US power plants.
(Compared to 20% from India and China). 4 The US Chamber of Commerce estimates that the US
will lose $51 billion in GDP and nearly a quarter of a million jobs as a result of these new regulations.

5

Republicans believe in an all of the above approach to energy that creates new opportunities in less

carbon intensive power sources like natural gas and nuclear. s Creating incentives to generate pow-
er from cleaner sources allows free market forces to reduce greenhouse gas emissions without sac-

rificing jobs.

http:/Aww.eia govitodayinenergy/detail cfm?id=11911
htfp:/iwww.bls dovinewss release/empsit 17.htm

hitp/inaturalresources house govienergy/




This portfolio and accompanying materials are assembled by members
of the Youth Outreach Committee and the Membership Committee of
the National Federation of Republican Women.

We extend our thanks to the following Federation members for help in
producing this resource:

NFRW Youth NFRW Membership
Outreach Committee Committee
Kim Chambers, Chair Elaine Miller, Chair

Emily Dickey, Vice Chair Bobbie Frantz
Virginia Chornenky Sherry Roed|
Molly Jennings Ullainee Stokes
Monica Kozlowski Judy True

Michele Samuelson
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